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Robert Grede : 5 Kick-Ass Strategies Every Business Needs: To Explode Sales, Stun the Competition, Wow 
Customers and Achieve Exponential Growth  before purchasing it in order to gage whether or not it would be worth 
my time, and all praised 5 Kick-Ass Strategies Every Business Needs: To Explode Sales, Stun the Competition, Wow 
Customers and Achieve Exponential Growth: 

2 of 3 people found the following review helpful. Succinct, Well-Written, Innovative but ProvenBy Barbara J. 
VelezThis is a great book. Quick read but full of thought-provoking ideas and innovative tactics for any business 
owner. I'm a small business owner ready to tackle some growth initiatives, these strategies will help chart my course of 
action.

http://f3db.com/pub/links.php?id=B00256Z32C


Finally, a business guide that kicks ass!Forget the jargon and hype: there are five--and only five--ways to achieve 
exponential growth in your business. Are you ready to kick ass?The 5 Kick-Ass Strategies Every Business Needs is 
the ultimate business-growth guide. Filled with actual case studies, visual elements and strategic steps, this book will 
set you on a course to reach--and exceed--your growth goals.In this no-holds-barred handbook, Robert Grede gives 
you the essential strategies for improving each area of your business.Along the way you'll discover:How to create a 
strategic growth planThe benefits of buying market shareWays to hunt for businessHow to sell more to your current 
customersHow to introduce new products

About the AuthorRobertGrede,BA,MBA, is a graduate of DePauw University and the Goizueta School of Business at 
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Hall) and Naked Marketing-The Bare Essentials,2ndEd.(Marquette University Press). Afamiliar face on television and 
radio talk shows,Mr.Grede speaks on the subject of marketing and strategic thinking at civic organizations and 
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