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Wilbur M. Yegge: A Basic Guidefor Valuing a Company before purchasing it in order to gage whether or not it
would be worth my time, and all praised A Basic Guide for Valuing a Company:

0 of 0 people found the following review helpful. Five StarsBy Bob K.The book goes into many details including the
intangibles of valuing abusiness.10 of 12 people found the following review helpful. ....unnecessarily and
excruciatingly verbose! By William T Carneval Although hiswork on valuation techniques is straightforward in later
chapters, the 1st severa chapters do not do an adequate job of explaining the psychology of business valuation, buying
or selling or the 'intangible' of business value. Words such as 'steeds and 'pestilence’ belong in literature, not reference
manuals. Are Cliff Notes available to decipher just what these chapters are trying to communicate? | am trying to buy
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abusiness;lots of hard work lay ahead. Why must this book start off so unclear?5 of 6 people found the following
review helpful. Professional approach with simple expaniations, easy to useBy A Customerln preparation to sell my
business for appx $10MM | sought many references on how to make a professional presentation and and use
methodol ogy that would be reasonable and logical to lead to a sale. Wilbur has doen a great job with this and his other
book, How To Sell A business. | recommend that anyone read there two before putting a package together. | have had
many favorable comments from both principals and brokers concerning the structure of the presentation | was able do
make using Wilbur's help.

The Groundwork of Company Valuation for First-time Buyers and Sellers A Basic Guide for Valuing a Company has
hel ped thousands of first-time buyers and sellersrealize afair, substantiated value for small businesses. Now in its
Second Edition, this book covers common valuation techniques and myths, tips for determining tangible and
intangible values, sample balance sheets and income statements, and approaches to valuing start-up technology and
dot-com businesses. This nuts-and-bolts guide addresses publicly traded and privately held firms, including traditional
brick-and-mortar companies and the intellectual property industry. With a clear, concise writing style, the author walks
readers through common practices for valuing, from collecting datato arriving at a saleable figure for all types of
businesses, including professional practice, manufacturing, wholesale distributors, and a variety of retail operations.
This new edition features perspectives on nontraditional valuation practices, guidance for using an excess earnings
method, and an abundance of case studies from actual companies. In order to make the most profitable decisions,
before putting a business on the market or making an offer to acquire one, every beginning business purchaser and
seller should read A Basic Guide for Valuing a Company, Second Edition.

From the Back CoverThe Groundwork of Company Valuation for First-time Buyers and Sellers A Basic Guide for
Valuing a Company has helped thousands of first-time buyers and sellersrealize afair, substantiated value for small
businesses. Now in its Second Edition, this book covers common valuation techniques and myths, tips for determining
tangible and intangible values, sample balance sheets and income statements, and approaches to valuing start-up
technology and dot-com businesses. This nuts-and-bolts guide addresses publicly traded and privately held firms,
including traditional brick-and-mortar companies and the intellectual property industry. With a clear, concise writing
style, the author walks readers through common practices for valuing, from collecting datato arriving at a saleable
figurefor all types of businesses, including professional practice, manufacturing, wholesale distributors, and a variety
of retail operations. This new edition features perspectives on nontraditional valuation practices, guidance for using an
excess earnings method, and an abundance of case studies from actual companies. In order to make the most profitable
decisions, before putting a business on the market or making an offer to acquire one, every beginning business
purchaser and seller should read A Basic Guide for Valuing a Company, Second Edition.About the AuthorWILBUR
M. YEGGE, PhD, has bought and sold five companies, brokered the sale of over 300 small businesses, and valued
more than 1,000 others. President of a management consulting firm, he is the author of Self-Defense Finance for Small
Businesses and A Basic Guide for Buying and Selling a Company, both published by Wiley.



